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SCHOLARSHIPS, GRANTS, & AWARDS

Three-Year Early Career Researcher Grant, National Research Foundation of
Korea(et= & X £h, Principal Investigator, 20262029, KRW 60 million total funding

World’s Top 2% Scientists 2025, Stanford University & Elsevier
2025 Michael Pfau Outstanding Article Award from National Communication Association

Excellence in Teaching Award from Korea University: received every semester since joining in
Spring 2024

National Science Foundation (NSF) Grant: Public Health Message Inconsistency and Guidance-
Following. Co-Investigator: Marshall Taylor, Heather Harper, Jagdish Khubchandani. 2024,

2024 PKU-KU Joint Research Funding ($3,500) from Korea University. With Luye Bao

2023 Kaid-Sanders Best Political Communication Article of the Year Award (2" place) from
International Communication Association (ICA), 2023.

2022 JMCQ Outstanding Article of the Year. “Why People Who Know Less Think They Know
about COVID-19: Evidence from US and Singapore.” (Lee, S., Yamamoto, M., & Tandoc Jr, E. C.,
2022).



Page/Johnson Legacy Grant Using Message Framing and the Endorser to Communicate Corporate
Social Advocacy: A Social Identity Approach ($5,000) from Arther W. Page Center. 2023. With Duli
Shi.

2022 MCS Faculty Research Award from AEJMC’s Mass Communication and Society’s division
($10,000), 2022. Only two recipients were selected.

Research Grant Award from Korean American Communication Association, 2020. Only two
recipients were selected.

Emerging Scholar Award from the 16th International Conference on Technology, Knowledge and
Society, 2020

Mellon-Wisconsin Fellowship from the Mellon Foundation, in partnership with the state of
Wisconsin ($6,834), 2019

Herman Award from the Department of Communication Arts, UW-Madison, 2018. For excellence
in research.

Elliott Dissertation Scholarship from the Department of Communication Arts, UW-Madison, 2018

SERVICE

Associate Editor: Human Communication Research (2026-)
Editorial Board Member: 2/ 2232 Social Sciences, Korean Journal of Communication

Ad hoc reviewer:

e Peer reviewed journals: Journal of Communication, Communication Research, Political
Communication, Communication Monographs, Political Research Quarterly, Mass
Communication and Society, Information, Communication & Society, Digital Journalism,
Journalism & Mass Communication Quarterly, Social Science Computer Review, International
Journal of Press/Politics, International Journal of Public Opinion Research, International
Journal of Communication, Asian Journal of Communication, Asian Communication Research,
Communication and the Public, Journal of Civil Society, PLOS ONE, Journal of Youth Studies,
Journal of Computational Social Science

e Conferences: International Communication Association (ICA), National Communication
Association (NCA), Association for Education in Journalism and Mass Communication
(AEJMC), Korean American Communication Association (KACA).

e Textbook: 4th edition of The Dynamics of Political Communication (by Richard M. Perloff)

e National Science Foundation (NSF)



